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ABSTRACT 
Community-based entrepreneurship (CBE) is considered a viable approach for bridging the gap between people 
living in the mainstream economy and the Bottom of the Pyramid (BoP), especially in rural communities of 
developing nations such as South Africa. Previous research studies focused on the impact of CBE on 
employment creation and poverty reduction. This study investigated the role of sense of belonging on the 
success of community-based agricultural enterprises in KwaZulu-Natal, South Africa. The study adopted a 
positivism research paradigm using a quantitative research approach for data collection. A census sampling 
strategy was employed to gather data from all 209 members of three (3) agricultural cooperatives in Nkandla 
rural communities using structured questionnaires. Statistical Package for Social Sciences (SPSS) version 25 
was used to analyse data using descriptive and inferential statistics. The Pearson Correlation Coefficient was 
used to establish the relationship between the psychological factors and the success and sustainability of 
community-based enterprises. Findings revealed that sense of community is an enabling factor for the success 
and sustainability of community-based enterprises. This study concluded that to ensure the success and 
sustainability of CBE, policy makers should consider the assessment of psychological factors during the design 
and implementation of community-based initiatives. 
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1.  INTRODUCTION 

Community-based entrepreneurship has been adopted as the strategy for local economic 

development in both developed and developing countries such as Norway, India and Kenya 

(Dana, Han, Ratten & Welpe 2008:750; Purusottama, Trilaksono & Soehadi 2018:435). The 

need for CBE has become more urgent for addressing socio-economic issues in South 

Africa (Peredo & Chrisman 2006:315). Scholars revealed that CBE is an integral part of the 

entrepreneurial ecosystem in a country (Parwez 2017:1; Ratten 2014:301). The debate on 

CBE is a shift from the traditional approach of attracting entrepreneurs to the urban area. 

This stems from the realisation that, it is the small enterprises that innovate and create new 

employment in both rural and urban areas (Ivan 2009:1). An empirical study conducted by 

Mtapuri and Giampiccoli (2016:165) established a relationship between CBE and rural 

economic development in South Africa.  

Rural areas are mostly affected by poverty and unemployment which necessitate the need 

for CBE to address these socioeconomic conditions. Consistent with this argument, 

Tchamyou, Erreygers and Cassimon (2019:170) posit that South Africa is currently 

experiencing socio-economic challenges such as poverty, economic exclusion and 

inequalities especially in the rural areas. Community-based entrepreneurship seeks to offer 

a bottom-up approach for community engagement since it focuses on the lifeblood and 

foundational issues of the community (Giampiccoli, Saayman & Jugmohan 2016:549). The 

sense of community is an important aspect in the development of CBE (Ahmad & Talib 

2015:830; Wise 2015:921). Community-based entrepreneurship is necessary for the local 

economic development of rural communities and there is a need to understand the variables 

that drive this phenomenon. Previous studies on CBE in South Africa mostly focus on 

access to finances, managerial challenges and access to markets which are the micro 

aspects of CBE (Indaba Report 2010:1; Surender & Van Niekerk 2008:326). There is a need 

to offer a bottom-up approach that will highlight psychological community aspects that are 

relevant for the development of CBE. This study will add to the existing knowledge in South 

Africa by providing empirical evidence on community based agricultural enterprises with 

reference to rural communities in Nkandla Municipality.  
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2.  LITERATURE REVIEW 

Rural population constitutes 70% to 80% of the entire population of most third world 

countries (Jones & O’Neill 2016:2). Governments in Africa have come to the realisation that 

no development will be meaningful except when the rural communities are also carried 

along. This realisation is borne out of the reality that rural dwellers constitute a significant 

component of the population in Africa (Alem & Adesina 2017: 260).  

South African rural areas are not different from other African countries in terms of 

underdevelopment. The underdevelopment of the rural areas of South Africa has been 

attributed to the apartheid mode of government, which was aimed at building a first-class 

capitalist economy for the few at the expense of the majority, thereby creating a legacy of 

underdevelopment and poverty in rural areas (Gwanya 2010:2). In view of the lack of 

development of the rural areas, many rural communities developed coping strategies for 

surviving the harsh economic realities by developing alternative means of income (Gwanya 

2010:4). This section focuses on extensive review of related literature on CBE.   

2.1  Community-based entrepreneurship  

Entrepreneurship plays a crucial role in accelerating the pace of economic development of a 

region by discovering new users of available resources and maximizing their utilisation 

(Littlewood & Holt 2018:526; Sengupta, Sahay & Croce 2018:526). This function also 

necessitates the creation of CBE as a part of local economic development initiatives. 

According to Peredo and Chrisman (2006:310), “Community-Based Entrepreneurship refers 

to a process whereby the group of community members acts corporately as both an 

entrepreneur and enterprise in pursuit of the common good”. Community-based 

entrepreneurship contributes towards advancing the governance, productivity, and 

implementation of cooperatives as the vehicle to create jobs, generate income and alleviate 

poverty (Purusottama et al. 2018:433). The nature of CBE as a concept needs to be clarified 

to understand the context of the discussion.  

2.2  Nature of community-based entrepreneurship 

There are various debates in literature concerning the nature and character of CBE 

(Anderson & Gaddefors 2017:4; Kwon, Heflin & Ruef 2013:988). The scope of this debate 

creates room for confusion among scholars and government departments (Haugh & Pardy 

1999:163; Ratten 2014:301). For example, some scholars never drew the line of separation 

between CBE and small businesses in their definitions of CBE (Anderson & Gaddefors 

2017:6; Haugh & Pardy 1999:163). Parwez (2017:3) suggests that, the basic principles of 

CBE involve group approach, mutual trust, and motivation towards economic activities 
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encouraged by institutional support. Sankaran and Demangeot (2017:78) argue that CBE 

may be a crucial catalyst to overcome many of the adverse circumstances confronted by 

communities globally such as climate change, terrorism and the lack of funds for social 

action. Small businesses on the other hand, refers to a business unit, comprising of 

cooperative enterprises and non-governmental organisations, managed by one (1) owner or 

more which, includes its branches, if any (Storey 2016:7). This definition also creates room 

for confusion because there are some Small Medium Micro-Sized Enterprises such as tuck-

shops, which do not fall into the categories suggested by the definition (Peredo & Chrisman 

2006:310). This confusion also affects the contextual application of this concept by different 

scholars. Ivan (2009:2) defines CBE as a strategy which is more outcome-based rather than 

extracting the features which compose these concepts. In addition, different lenses or 

perspectives are adopted by scholars when defining CBE. For example, a definition by 

Sarreal (2013:174) adopted a social perspective because it emphasised the social character 

of CBE. The definition by Ivan (2009:2) took an economic approach because it classified this 

concept as a response to the economic needs of both rural and urban areas. Chiutsi and 

Mudzengi (2012:128) emphasised the political character of CBE because it is more citizenry-

based. This study adopted the definition of CBE offered by Peredo and Chrisman 

(2006:310). This definition is relevant to this study because (1), it provides a holistic 

approach to this concept by eliminating prejudices; (2) this definition clearly captures the 

essence of CBE as compared to social entrepreneurship.  

Value creation and innovation are considered key to poverty reduction and local economic 

development (Peredo & Chrisman 2006:309). Community-based entrepreneurship is aimed 

at reducing poverty through the creation of business enterprises geared towards the social 

and economic upliftment of a community. Community-based entrepreneurship is a shift from 

the traditional economic development initiatives of attracting multinational companies for 

local economic development purposes. The CBE development serves as a viable tool for 

bridging the development gap between rural communities and urban centres, thereby 

stemming the tide of rural-urban migration (Purusottama et al. 2018:430). Consistent with 

this argument, Parwez (2017:1) posits that “Community-based entrepreneurship is 

considered to be an important instrument for the realisation of potential among marginal and 

deprived communities isolated from the mainstream economy and is important in bringing 

social upliftment”. 

Community-based entrepreneurship is a concept that emerged from the need to provide 

sustainable local economic development among the poor populace mostly located in rural 

areas (Peredo & Chrisman 2006:309; Purusottama et al. 2018:430). This involves creating 
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cooperative relationships in which resources are exchanged to create value among all 

parties. Many governments globally have seen the benefits of CBE because of its potential 

to transform society and improve the standard of living of the people (Ratten & Welpe 

2011:285). 

3.  SENSE OF COMMUNITY THEORY 

This study hinges on the sense of community theory as proposed by McMillan and Chavis 

(1986:7). The theory proposes that membership, influence, shared emotional connection and 

integration as well as the fulfilment of needs helps to explain the sense of belonging among 

community members (McMillan & Chavis 1986:7). These basic elements are presented and 

explained in Figure 1.  

Figure 1:  Sense of Community Theory 

 

Source: McMillan and Chavis (1986:8) 

This theory is composed of four (4) factors, namely, membership, influence, integration and 

fulfilment of needs and shared emotional connection (McMillan & Chavis 1986:9). This 

theory is now considered as the central theory for community psychology in the 21st century 

(Chavis & Pretty 1999:639). Kim and Kaplan (2004:313) introduced four (4) other elements 

which claim to address the physical attributes that were ignored by McMillan and Chavis’s 

theory. According to Kim and Kaplan (2004:314) community attachment, community identity, 

social interaction, and pedestrianism play an important role in embedding the feeling of a 

sense of community in the inhabitants of the community. Based on the foregoing, the sense 
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of community theory is found appropriate to achieve the main aim of this study, which is to 

investigate the role of sense of belonging on the success of community-based agricultural 

enterprises. It is important to note that this research only focused on the membership aspect 

of the sense of community which is further discussed below.  

3.1  Membership 

The concept of membership proposes that trust, symbols of expressions, identity, effort and 

time help to explain the sense of community (Blanchard & Markus 2004:67). Consistent with 

Blanchard and Markus (2004:67), this study identified four (4) factors to explain the sense of 

belonging, trust, membership, time and effort, and Identity. Figure 2 depicts the factors. 

Figure 2:  Sense of belonging variables  

 

 

 

 

 

 

 

 

 

 

 

 

Adapted from: Blanchard and Markus (2004:79) 

3.2 Trust  

Trust refers to an expectation based on individual experiences and is contingent on the 

trustworthiness of others (Robbins 2016:973). According to Lazányi (2017:329), 

organisational survival hinges on trust, which engenders collaboration, creativity and 

innovation. Sohaib and Kang (2014:3) also argued that it is very difficult for people to trust 

each other unless they share a sense of acceptance. This implies that, when people trust 

one another, the group can achieve truly meaningful goals (Spector & Jones 2004:315).  

Sense of 

belonging  

Trust   

Time & effort   

Membership    Identity   
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Consistent with the preceding argument, King, Samii and Snilstveit (2010:345) posit that 

trust is important among group members because it enhances transmission of information 

between group members. Llewellyn (2005:334) argues that the presence of finances within a 

group might compromise the level of trust among group members.   

3.3  Membership and symbols  

According to Elgenius (2005:335), symbols are expressions of membership towards a 

particular group or community. They serve a purpose of raising and reinforcing awareness 

about a status of membership. Elgenius (2005:337) further argued that people tend to take 

pride in the symbols of expression when they feel accepted within their group or community 

(Elgenius 2005:320). Symbols act as vehicles to express and affirm the community they 

represent. Furrer, Skinner and Pitzer (2014:110) further argue that sense of relatedness 

promotes the need to be connected to others and to belong to a larger social group.  Pretty, 

Bramston, Patrick and Pannach (2006) further argued that symbols are very important in the 

grouping of people and also give them a sense of identity and pride. Erel-Koselleck 

(2004:29) also argues that symbols and expressions of membership represent a material 

culture. 

3.4  Time and effort  

Effort is the measure of commitment to a particular activity or organisation (Peppers & 

Rogers 2016). The level of commitment is displayed by the amount of time and effort people 

are willing to invest (Lazányi 2017:329). This implies that there is a connection between 

effort and time and a sense of belonging. Stillman and Lambert (2013) argued that people 

invest their time and effort to reward their feeling of acceptance in a group. Walton and 

Cohen (2011) also argued that people are not willing to sacrifice their time and effort if they 

do not feel any sense of acceptance within a group.    

3.5  Identity  

According to Jenkins (2000:4), identity “refers to the ways in which individuals are 

distinguished in their social relations with other individuals and collectives”. Leary (2012) 

argued that identities are traits and characteristics, social relations, roles, and social group 

memberships that define who one is. Grace and Cramer (2003:662) further argued that 

community members use social group membership as the basis for self-definition. 

Based on the foregoing, the following hypotheses were formulated: 

H1: A significant relationship exists between sense of belonging and level of trust 

among agricultural cooperative members. 
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H2: A significant relationship exists between sense of belonging and expression of 

membership. 

H3: There is a significant relationship between sense of belonging and the time and 

effort that members invest in their agricultural cooperatives.  

H4: There is a relationship between sense of belonging and identity. 

4.  METHODOLOGY 

This study adopted an exploratory research design to investigate the role of sense of 

belonging on the success and sustainability of community-based agricultural enterprises in 

KwaZulu-Natal, South Africa. The reason for conducting a descriptive research was to get a 

deeper insight into the influence of psychological aspects of sense of community on the 

success of community-based enterprises.  Since the study was quantitative in nature, 

positivism paradigm was used to address the research problem.  

4.1.  Sampling Strategy 

The site for this study was Nkandla Local Municipality in the province of KwaZulu-Natal, 

South Africa. The target population was members of Nkandla agricultural cooperatives. 

Nkandla has fourteen municipal wards (Nkandla Report 2014). In these fourteen wards, 

there were more than one hundred registered agricultural cooperatives, with an average 

membership of fifty-five members per cooperative (Nkandla Report 2014). Due to resource 

constraints, it was not feasible to use this research population. The researcher narrowed 

down the research population to agricultural cooperatives from only Ward 8, 10 and 12. 

According to the Nkandla Report (2014), there were ten operating agricultural cooperatives 

in these three (3) wards. Again, due to resource constraints, it was not feasible to conduct a 

study of such magnitude.  

As a result, the researcher decided to select the best performing agricultural cooperative in 

each of the three (3) wards using the judgment sampling technique. The best performing 

agricultural cooperatives were selected based on their productivity, sustainability and the 

economic impact they have in their respective communities. In order to meet the criteria 

mentioned above, the researcher approached Nkandla Municipality to gather information 

about the three (3) best performing cooperatives in Ward 8, 10 and 12. According to the 

Nkandla Local Municipality (2014) database, the best performing cooperatives were 

Isikhwane Livestock, Mpangazitha Poultry, and Sgodini Farming from Ward 8, 10 and 12 

respectively. The research population of this study was made up of all the active members of 

these three (3) agricultural cooperatives. According to the Nkandla Municipality database for 
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2014, there were a total of two hundred and nine members in these three (3) cooperatives. 

The study adopted a census research approach where the target population is also the 

sample size. A census survey strategy was employed to administer questionnaires to all 209 

members of the cooperatives. A census survey was found appropriate to collect data for this 

study due to the diverse and small size of the target population (Martínez-Mesa, González-

Chica, Duquia, Bonamigo & Bastos 2016:327; Tyrer & Heyman 2016:58).  

A structured questionnaire was employed for data collection. A questionnaire is deemed to 

be a good method for collecting data in a study of this nature because it allows the 

researcher to gather complete and accurate information with respect to the sense of 

community variables (Ganiyu, Fields & Atiku 2017:449; Sekaran & Bougie 2016:143). The 

questionnaire was written in isiZulu using closed-ended questions on a 5-point Likert type 

rating scale, ranging from Strongly Disagree (1) to Strongly Agree (5). The questionnaire 

measured the variables of sense of community developed by McMillan and Chavis 

(1986:10). The researcher firstly discussed the variables of a sense of community theory 

with research respondents to ensure clarity and understanding before the commencement of 

the data collection. The discussion was done in groups based on the three cooperatives 

surveyed. A research assistant with good knowledge of the local language and culture was 

employed for the purpose of interpreting the questionnaire items in local dialect to 

respondents who did not have good understanding of the English language. The data 

collection took approximately five (5) months to complete.  

The SPSS version 25 was used to analyse the data collected using structured 

questionnaires. Descriptive statistics such as frequency distribution, mean and standard 

deviation were employed to analyse respondents’ perceptions on the role of sense of 

belonging in promoting CBE in rural KwaZulu-Natal, South Africa. Pearson’s correlation was 

used to test the formulated hypotheses. 

To ensure data quality control, a questionnaire was pre-tested to enhance validity and the 

internal consistency reliability was calculated using Cronbach’s Alpha. For sense of 

membership variables, the Cronbach’s Alpha was 0.728.  

The anonymity of the survey respondents was ensured through the signing of an informed 

consent letter before completing the questionnaires. The informed consent also served as 

evidence that the survey respondents understood and were willing to take part in this 

research. 

 



M MKHIZE  
E DERERA 
IO GANIYU 

The role of sense of belonging on the success of 
community-based agricultural enterprises in 

KwaZulu-Natal, South Africa   

 

 
Journal of Contemporary Management 
DHET accredited 
ISSN 1815-7440 

Volume 17 Issue 2 
2020 

Pages 472-491 

Page 10  

 

5.  PRESENTATION AND DISCUSSION OF RESULTS 

This section presents the data analysis and discussion of the research findings.  

5.1  Membership distribution 

Table 1 depicts questions that were asked to gather perceptions of agricultural cooperatives 

members on the membership variables of a Sense of Community Theory. 

Table 1:  Membership distribution 

Membership  

Frequency Distribution 
Descriptive 
Statistics 
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Q1: I can trust people in this 
cooperative. 

Freq 0 6 40 111 46 

3.97 0.75 

% 0.0% 3.0% 19.7% 54.7% 22.7% 

Q2: This cooperative has symbols 
and expressions of membership 
such as clothes, signs, art, 
architecture, logos, landmarks, and 
flags that people can recognize 

Freq 13 0 64 123 3 

3.57 0.99 
% 6.4% 0.0% 31.5% 60.6% 1.5% 

Q3: I put a lot of time and effort into 
being part of this cooperative. 

Freq   4 21 123 55 

4.12 0.66 

% 0.0% 2.0% 10.3% 60.6% 27.1% 

Q4: Being a member of this 
cooperative is a part of my identity 

 

Freq   3 78 77 45 

3.21 0.61 

% 0.0% 1.5% 38.4% 37.9% 23.7% 

Source: Emerged from statistical analysis 

Majority of the study respondents with 77.4% of total respondents agreed (as indicated by 

the members who somewhat agreed and strongly agreed) that they trust other members of 

their agricultural cooperative. The respondents that somewhat disagreed that they trust 

members of their cooperative were 19.7%, while 3.3% of the respondents strongly 

disagreed. These findings imply that the majority (74.6%) of agricultural cooperative 

members trust each other. This is evident with the mean score of 3.95 which is closer to 

somewhat agree.  A Pearson correlation coefficient was computed to assess whether there 
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is a relationship between sense of belonging and trust among agricultural cooperative 

members. The respondents were asked to indicate whether they have any form of symbols 

and expression of membership in their cooperative.  

The results in Table 1 further indicate that the majority of the respondents (i.e. 62.1% of total 

respondents) somewhat agreed and strongly agreed that they have any form of symbols and 

expression of membership in their cooperatives, while 31.5% were neutral. On the other 

hand, 6.4% strongly disagreed that they have any form of symbols and expression of 

membership in their cooperatives. These findings clearly show that agricultural cooperatives 

members have symbols and expression of membership. This is evident with the mean score 

of 3.57 which is closer to somewhat agree.  

In addition, the majority (i.e., 87.7%) of the respondents agreed as indicated by the members 

who somewhat agreed and strongly agree that they put a lot of time and effort into being part 

of their cooperative. On the other hand, 10.3% were neutral whereas 2.0% strongly 

disagreed. These findings show that agricultural cooperative members invest a lot of time 

and effort in being part of their cooperative. The mean score of 4.12 also amplifies the above 

statement.  A Pearson correlation coefficient was computed to test the association between 

sense of belonging and the effort and time invested into the cooperative by the members of 

the three agricultural cooperatives. 

The respondents were asked to indicate whether being part of their cooperative is part of 

their identity or not. As indicated in Table 1, the results reveal that the majority (i.e. 59.6%) of 

the total respondents agreed that being part of their cooperative is part of their identity. On 

the other hand, 38.4% were neutral, while 1.5% strongly disagreed. These findings reveal 

that the majority (59.6%) of the respondents agreed that being part of their cooperative is 

part of their identity. This is evident with the mean score of 3.21 which is situated between 

neutral and somewhat agree.   

5.2  Test of hypotheses 

5.2.1 Trust 

To establish the relationship between trust and sense of belonging, the following hypothesis 

is tested. 

 H1: A significant relationship exists between sense of belonging and level of trust 

among agricultural cooperative members. 

The results of this test are presented in Table 2. 
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Table 2:  The Pearson correlation test: Sense of belonging and trust 

Correlations 

 

Being a member of 
this cooperative 
makes me feel 
good 

I can trust people 
of this cooperative 

Being a member of this cooperative 
makes me feel good 

Pearson Correlation 5 .883 

Sig. (2-tailed)  .002 

N 203 203 

I can trust people in this 
cooperative 

Pearson Correlation .883 5 

Sig. (2-tailed) .002  

N 203 203 

Correlation is significant at the 0.05 level (2-tailed) 

Source: Emerged from statistical analysis 

Table 2 shows the outcome of the Pearson’s correlation that was performed to assess the 

relationship between sense of belonging and level of trust among agricultural cooperatives.   

The result indicates that a statistically significant positive relationship exists between sense 

of belonging and level of trust among agricultural cooperatives in Nkandla Local Municipality 

at (r=0.883, n=203, p<0.005). This implies that an increase in sense of belonging brings 

about a corresponding increase in trust among the members of agricultural cooperatives. 

Based on this outcome, the alternative hypothesis which states that a relationship exists 

between sense of belonging and level of trust among agricultural cooperative members is 

supported. This finding is consistent with the outcome of the study conducted by Pichon 

(2016:51), which revealed that a sense of belonging enhances the level of trust among 

community members. Sohaib and Kang (2014:8) argued that it is very difficult for people to 

trust each other unless they share a sense of acceptance. Spector and Jones (2004) also 

argued that when people trust one another, the group can achieve truly meaningful goals. 

Trust among cooperative members also enhances the transmission of information within a 

cooperative (King et al. 2010:360). This is necessary for improving social cohesion and 

social capital.  According to DiPasquale and Glaeser (1999) “social cohesion is defined as 

the willingness of members of a society to cooperate with each other in order to survive and 

prosper”. For members to cooperate there must be a presence of trust among them.  This 
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emphasised the fact that a healthy sense of community is important to the success of CBE. 

The leaders of agricultural cooperatives need to come up with strategies that will enhance 

and ensure the level of trust is built and maintained among its members.  

5.2.2 Symbols and expression of membership 

A Pearson correlation coefficient was performed to test the association between sense of 

belonging and symbols and expressions of membership among agricultural cooperative 

members. The hypothesis is stated below: 

H2: A significant relationship exists between sense of belonging and expression of 

membership. The results of this test are presented in Table 3 below. 

Table 3:  The Pearson correlation test: Sense of belonging and expressions 
of membership 

Correlations 

 

Being a member of this 
cooperative makes me feel 
good 

Symbols (e.g. clothes, 
signs, art, architecture, 
logos, landmarks, and 
flags) that people recognize 

Being a member of this 
cooperative makes me 
feel good 

Pearson Correlation 1 .847 

Sig. (2-tailed)  .003 

N 203 203 

Symbols, clothes, signs, 
art, architecture, logos, 
landmarks, and flags 
that people recognise 

Pearson Correlation .847 1 

Sig. (2-tailed) .003  

N 203 203 

Correlation is significant at the 0.05level (2-tailed) 

Source: Emerged from statistical analysis 

Table 3 shows a Pearson correlation coefficient that was performed to examine the 

relationship between sense of belonging and symbols and expressions of membership 

among agricultural cooperatives. The results indicate a positive correlation between the two 

variables, r=0.847, n=203, p<0.005. The null hypothesis was therefore rejected since the P 

value was less than 0.05. This test implies that, an increase in the sense of belonging results 

in an increase in the expression of membership through the use of symbols such as clothes, 

signs, art, architecture, logos, landmarks, and flags among members of the agricultural 
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cooperative. This assumes that the feeling of acceptance or belonging is positively 

correlated to how members use expressions of membership to represent their group. This is 

consistent with the findings of the empirical studies conducted by Pretty et al. (2006), 

Elgenius (2005) and Erel-Koselleck (2004:58) which showcase that people tend to take pride 

in the symbols of expression when they feel accepted within their group or community. Pretty 

et al. (2006) further argue that symbols are very important in the grouping of people and they 

also give them a sense of identity and pride (Elgenius 2005:231).  

Erel-Koselleck (2004:20) further argues that symbols and expressions of membership 

represent a material culture.  Material culture refers to the physical objects, resources, and 

spaces that people use to define their culture (Erel-Koselleck 2004:19). All these physical 

aspects of a culture help to define members’ behaviours and perceptions and further 

enhance their connections and sense of relatedness. Furrer et al. (2014:115) further argued 

that sense of relatedness promotes the need to be connected to others and to belong to a 

larger social group. This connection promotes competence which refers to a need to feel 

effective in interactions with social and physical environments (Furrer et al. 2014:115). This 

is necessary for members of the agricultural cooperative and for the success of a 

cooperative at large.  

5.2.3 Time and effort 

To establish the relationship between time and effort, and sense of belonging, the 

hypothesis below is formulated: 

H3: There is a significant relationship between sense of belonging and the time and 

effort that members invest in their agricultural cooperatives.  

Table 4:  The Pearson correlation test: Sense of belonging and time and 
effort 

Correlations 

 

Being a member of this 
cooperative makes me 
feel good 

I put a lot of time and 
effort into being part 
of this cooperative 

Being a member of this cooperative 
makes me feel good 

Pearson Correlation 1 .991 

Sig. (2-tailed)  .001 

N 203 203 
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Correlations 

 Being a member of this 
cooperative makes me 
feel good 

I put a lot of time and 
effort into being part 
of this cooperative 

I put a lot of time and effort into 
being part of this cooperative 

Pearson Correlation .991 1 

Sig. (2-tailed) .001  

N 203 203 

Correlation is significant at the 0.05 level (2-tailed) 

Source: Emerged from statistical analysis 

Table 4 shows the Pearson correlation coefficient that was performed to assess the 

relationship between sense of belonging and the time and effort that members invest in their 

agricultural cooperatives at (r=0.991, n=203, p<0.005). The null hypothesis is therefore 

rejected since the P-value is less than 0.005. This implies that an increase in sense of 

belonging results in an increase in the time and effort that is invested by the members of the 

cooperatives. These findings concur with extant literature such as Stillman and Lambert 

(2013:6) and Rogerson (2006:50). Stillman and Lambert (2013:6) argue that people invest 

their time and effort to reward their feeling of acceptance in a group. Rogerson (2006:51) 

further argued that time and effort is a valid proof of one’s commitment to an activity. 

Respondents in this study acknowledged that they put a lot of time and effort in being part of 

their cooperative. This serves as a proof that members value their connections amongst one 

another.  

5.2.4 Identity 

A Pearson correlation coefficient was employed to test the association between sense of 

belonging and essence of identity derived from being a member of an agricultural 

cooperative. The below formulated hypothesis is tested: 

H4: There is a relationship between sense of belonging and identity. 

The results of this test are presented in Table 5 below. 
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Table 5:  The Pearson correlation test: Sense of belonging and identity 

Correlations 

 

Being a member of 
this cooperative 
makes me feel 
good 

Being a member of 
this cooperative is 
a part of my 
identity 

Being a member of this cooperative 
makes me feel good 

Pearson Correlation 1 .888 

Sig. (2-tailed)  .002 

N 203 203 

Being a member of this cooperative 
is a part of my identity 

Pearson Correlation .888 1 

Sig. (2-tailed) .002  

N 203 203 

Correlation is significant at the 0.05 level (2-tailed) 

Source: Emerged from statistical analysis 

Table 5 shows the Pearson correlation coefficient that was performed to assess the 

association between sense of belonging and essence of identity derived from being a 

member of an agricultural cooperative. There is a positive correlation between the two 

variables, r=0.888, n=203, p<0.005. The null hypothesis is therefore rejected since the P 

value is less than 0.005.  This test implies that an increase in sense of belonging also results 

in an increase in the essence of identity derived from being a member of an agricultural 

cooperative. This result of the statistical analysis consistent with the outcomes of the studies 

conducted by Littlewood and Holt (2018: 525) and Stillman and Lambert (2013:330) which 

revealed that sense of belonging positively affects one’s identity. Kwon et al. (2013:989) 

posit that identities are traits and characteristics, social relations, roles and social group 

memberships that define individual identity.  Kwon et al. (2013:1001) further argue that 

community members use social group membership as the basis for self-definition.    

6.  CONCLUSION AND IMPLICATION FOR POLICY 

The researcher explored the variables of membership in relation to the sense of belonging 

within agricultural cooperatives members. In this case, the status of membership refers to a 

sense of meaningful connection and a sharing of a sense of personal relatedness with 

others. There were four variables that were used to address this research objective namely, 

trust, symbols, and expression of membership, identity and effort and time. Findings 
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revealed that there is a positive correlation between sense of belonging and all these 

variables.  For example, if there is a sense of belonging the level of trust among cooperative 

members will increase and vice versa. These findings could help in understanding social 

mobilization in relation to agricultural cooperatives. The relevance of the results of this study 

will help substantiate the local government strategy for rural development through CBE.  

7.  LIMITATIONS AND SUGGESTIONS FOR FURTHER STUDIES 

Due to resource constraints, primary data for the study was gathered from only three (3) 

agricultural cooperatives in Nkandla, as the model of CBE out of more than one hundred 

cooperatives that exist in the area. The findings of this study cannot be generalised to the 

entire population of agricultural cooperatives in Nkandla, KwaZulu-Natal, but only to the 

selected agricultural cooperatives.  There is a need for a study that will extend the survey to 

other agricultural cooperatives in KwaZulu-Natal. Findings of the study only reflect the views 

of the three selected cooperatives. In addition, the findings of this study lay the foundation 

for future research on the study area, and the study fills a research gap on how the role of 

sense of community promotes CBE in rural KwaZulu-Natal.  
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